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Objectives 
• Synthesize large body of 

risk communication 
research into practical 
guidance

• Develop key principles that 
apply across diverse 
community settings 

• Identify actionable 
recommendations for 
understanding and 
addressing social 
vulnerability

PROJECT OVERVIEW 

https://hazards.colorado.edu/research-projects/risk-communication-and-
social-vulnerability

https://hazards.colorado.edu/research-projects/risk-communication-and-social-vulnerability


RISK COMMUNICATION 
GUIDE 

• At-a-glance resource for 
practitioners

• Provides tangible guidance and 
explanations grounded in 
academic research and 
established best practice



I. Communicate Through 
Familiar and Trusted 
Messengers

II. Provide Clear, Actionable 
Information

III. Tailor Messages and 
Information Pathways for 
Target Audiences  

THREE PRINCIPLES OF 
RISK COMMUNICATION



LESSON 1



• Credibility is essential.

• Risk communicators must be viewed as 
legitimate and trustworthy sources of 
information.

• Find the right entities to deliver the 
message. 

COMMUICATE THROUGH 
FAMILIAR AND TRUSTED
MESSENGERS



LESSON 2



• Messages should be designed and tested to ensure 
that they are clear, consistent, and 
comprehensible. 

• Knowledge alone is insufficient for prompting 
action. Information must be linked to actionable
guidance.

PROVIDE CLEAR, 
ACTIONABLE INFORMATION 



LESSON 3



• A one-size-fits-all approach is 
ineffective.

• To communicate effectively, know 
your audience.

TAILOR MESSAGES AND 
INFORMATION PATHWAYS FOR 
TARGET AUDIENCES 



PRACTICAL TIPS AND 
EXAMPLES



Nnenia.Campbell@colorado.edu

THANK YOU!

mailto:Nnenia.Campbell@colorado.edu

