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PROJECT OVERVIEW
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Risk Communication and Social Vulnerability: Guidance for Practitioners

Project Purpose nATeAAL B
HAZARDS

Objectives

In colfabaration with partners a¢ the U.S. Army Corps of Englneers [nstituse for Water Resource: LLLLL
Natural Hazards Center research team has summartzed the state of knowledge about risk PRINCIPLES
= communication, with a particular focus on the needs of vulnerable populations. Additicnally, team oF
useful to practitioners managrg floods and other refated natural hazard risks, The most recent COMMUNICATION
product that expands on the discussion in the Principles of Risk Communication & a booklet WORKSHEETS

containing 3 set of worksheets that walk through the actions needed to put the principles into
practice. Please click on the Images on this page to download the Worksheets, Gulde, and
Annotated Blbliography.

risk communication
research into practical
guidance

* Develop key principles that
apply across diverse
community settings

- |dentify actionable
recommendations for
understanding and
addressing social
vulnerability

What is the Challenge?

For more than three decades, sodlal sclentists have sought to understand how to best communicate
Information about disaster risk to diverse members of the public, buliding a substansial body of
research literature around this topic. This growing body of knowdedge has Informed best practice
guidance that apples dcross diverse flelds within the hazards and disaster arena. Yet this research does not ahways make It Into the hands of
practiticners who could apply these lessans In their communky outreach and engagement efforts. This mears that core principles of risk
communication are not always adopted and socially vuinerabie dations—those that face disaster risk due to a variety of
historical, socia), econamic, and political conditions—may not recelve practical and actionable commenications 3bout disaster risk.

Project Outcomes

Three debverables are now auaifable from this project. The first, an annotated bibliography, PRINCIPLES
summarizes academi research and practical gukdance on the topic of hazards and disaster risk OF
comenunication, with a particular focus an soclally vulnerable populations. It features a range of risk RISK
comeunication lessons that apply across the disaster Iifec arch Included In the
annotated bibllography Informed the core guidance document

The second deliverable Is 2 practitioner-oriented guide, synthesizes
Irerature Into three averarching principles, Induding:

s from the published

1. Communicate Through Familiar and Trusted Messergers;
2. Provide Clear, Acticnable Informatior; and
3. Tallor Messages and Information Pathways for Targes Audiences.

The guide highlights how general risk communication principles can be thoughtfully appiied to groups
that are often marginaltzed, overlooked, or difflcult to reach. It Incorporates practice-arlented tips and
a series of examples that reflect how related concerns have been documented or analyzed by researchers at each stage of the disaster Ifecydle,
Including preparedness, response, recovery, and megation.

The third deliverable, which bullds on the guide, 15 2 warksheet bookiet that breaks each of the core principles down into three steps with
questions and considerations to guide users in applying the principles to thelr cwn work. The worksheets also Include exercises 1o be conducted
before and after Implementing the core principies to help characterize the comenunity and reflect on the risk communicaticn process.

Project Lead: Nnenia Campbell, Natural Hazards Center (Nnenka.Campbeli@colorado.edu) T
Undergraduate Research Assistants: Kamryn Roper.Fetter and Mary Yoder, Natural Hazards Center

Sponsor: This project was procuced with supplemental suppart to the National Science Foundation
INSF Award #1635533) from the LLS. Army Corps of Engineers Office of Homeland Security.

Principal Investigator: Lorl Peek, Natural Hazards Center and Department of Scciclogy, Uniersky of
Colorado Boulder (LorLPeek@colorado.edu)

US. Army Corps of Engineers Program Manager: Elien Besgaren, Deputy, Natianal Siver Jackets
Program

https://hazards.colorado.edu/research-projects/risk-communication-and-
social-vulnerability
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RISK COMMUNICATION
GUIDE

* At-a-glance resource for
practitioners

* Provides tangible guidance and
explanations grounded Iin
academic research and
established best practice
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PRINCIPLES
OF
RISK
COMMUNICATION

A Guide to Communicating with
Socially Vulnerable Populations Across
the Disaster Lifecycle
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Communicate Through
Familiar and Trusted

Messengers
Il. Provide Clear, Actionable
| Information

and
ilor Messages

Target Audiences

Implicationg for Socially Vulnerapje Populationg

Risk Communicators Must considar how information
will be interpreteq by Messaga recipients, Overly
Complicateq Messages can faj) to adequately signal
the risks People face or the Steps to redyce it.
Language barriers, Cognitive Iimitations,
Competition for attention, and other Considerations
can hinder information Uptake,

Knowledge alone js insufficient for Prompting
action, Instead, information about risk must he

linked to actionable Buidance 5o that People knoy,
how to respond appropriately.

recommendeq actions are reasonable anfg Possibjp
in light of the Tecipient’s circumstances
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LESSON 1




COMMUICATE THROUGI
AND
MESSENGERS

» Credibility is essential.

* Risk communicators must be viewed as
legitimate and trustworthy sources of
information.

* Find the right entities to deliver the
message.




LESSON 2




PROVIDE ,
INFORMATION

* Messages should be designed and tested to ensure
that they are clear, consistent, and
comprehensible.

- Knowledge alone is insufficient for prompting
action. Information must be linked to actionable
guidance.




LESSON 3




MESSAGES AND
INFORMATION PATHWAYS

* A one-size-fits-all approach is
ineffective.

« To communicate effectively, know

your audience. O O
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PRACTICAL TIPS AND
EXAMPLES
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Relaying Technical Information
o While technical information is an important resource that underpins many decisions
and activities, risk communication cannot stop with “just the facts,” Messages must
resonate with recipients and clearly state what is being asked of them, Detail
potential impacts and emphasize protective actions that the audience has the
capacity and resources to implement,

+ Be honest about what you don't know while emphasizing what you do know about
the risks. Create space for audience members to share their thoughts and ideas.
Respectfully refute misinformation by explaining the evidence instead of providing
flat rebuttals.

When possible, facilitate a discussion to identify which actions are most locally and

culturally appropriate, given the needs and conditions in the community.

o Use or encourage storytelling to find opportunities to link technical deta,
audiebce’s lived experiences,

thatrefl®
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Center News

February 1, 2021

Dennis Mileti: November 7, 1945 to January 31, 2021

We are deeply saddened to share the news that our former Natural Hazards Center Director Dennis
Mileti has died of complications from COVID-19. He was 75 years old.

Mileti was a luminary in the field of hazards and disaster research. During his tenure as director, he
led the second assessment of natural hazards research, which culminated in the publication of
Disasters by Design: A Reassessment of Natural Hazards in the United States. The work leveraged
the knowledge of more than 130 of the nation’s disaster experts and established a framework for
sustainable hazard mitigation in the United States.

Mileti is also widely recognized as one of the world's leading risk communication scholars. He was
an advocate of creating messages and warnings that encouraged people to prepare for and
respond appropriately to disaster risks. He knew that moving this research into action could save
lives.

“Dennis was a mentor, friend, colleague, and inspiration to all who met him, heard him speak, or
were fortunate enough to know him,” said current Director Lori Peek. "He could light up an entire room with his powerful words and insights.”

Mileti earned his PhD in Sociology at the University of Colorado Boulder, where he studied under Natural Hazards Center founder Gilbert White.
He graduated in 1975 after contributing to the first Assessment of Research on Natural Hazards. He returned to CU in 1994 to become the third
director of the Natural Hazards Center and professor in the Department of Sociology. During his tenure, which ended in 2003, he worked to
advance research on the societal aspects of hazards and disasters and to support the next generation of researchers and practitioners.

We invite you to please share your thoughts, memories, and photos using the form linked below. Comments and images wiill appear on the
Dennis Mileti tribute page on the Center’s website and be shared at the Natural Hazards Workshop.

Click Here to View the Tribute Page

Nnenia.Campbell@colorado.edu
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